Mark twain’s last stand (14 Viburnum Court(Lawrenceville, NJ(08648

MARK TWAIN CONTINUES HIS SOCIAL MISSION
A MESSAGE FROM RENOWNED TWAIN IMPERSONATOR, ALAN KITTY
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Mark Twain (Samuel Clemens, 1835-1910), was a social critic whose works satirized the evils of Imperialism, slavery, the excesses of the robber barons; and human frailties in general. A small sampling of his social accomplishments shows that Twain was a spokesperson for Woman’s Suffrage; helped pay for Helen Keller’s education; and the education of disadvantaged students. One of them, Warner T. McGuinn, a Yale Law graduate, went on to a successful career, and mentored Thurgood Marshall. Twain also gave money to or acted as a celebrity orator for fundraisers for various African American churches, the Tuskeegee Institute, and for the fledgling NAACP. 
I was once asked if Twain was a Social Entrepreneur. He held three patents, invested in projects that eventually revolutionized society, influenced copyright reform, inspired, cajoled, and convulsed the world for two generations. He created a legacy that is carried forward by hundreds of people all over the world – people who impersonate Twain, known as Twainiacs. Many of them help keep what I have come to believe is his central message alive: “Let us endeavor to live so that when we come to die, even the undertaker will be sorry.” But it is a stretch to call him a Social Entrepreneur. The term hadn’t been coined when he was alive. And it could not be known how important the idea behind it was to become.
As a Playwright and Twain impersonator for many years, I came to think about the real value of my work. And I concluded that it is not enough to help sustain interest in his writing or speaking career. It may be a stretch to call Twain a Social Entrepreneur; but it is not too late to change that. So, we have decided to use “Mark Twain’s Last Stand” as a fundraising tool for organizations who qualify to receive 100% of the profits from specific performances of the show.

WHO WE ARE

We are part of a network of individuals, each of whom shares a vision of individual responsibility for our actions, and a commitment to make a positive contribution to improvement in the quality of all life on earth. We believe that independently motivated individuals are the best tool for solving problems created by natural or man-made disasters. Each works in our own way, through whatever means are available. 
Our available means is derived from works for Theatre and Film. We produce and present quality entertainment in a wide variety of venues, including theatrical houses, libraries, schools, and private organizations – anywhere there are at least 99 patron seats. Our budgets are very small, allowing us to maximize a donation, which is given to a qualified recipient organization after each presentation. 
Our current show, “Mark Twain’s Last Stand” has been presented more than 90 times in 11 states across the USA. It was written and is performed by veteran actor Alan Kitty and directed by Charles Messina. The show wins high praise from the press and audiences everywhere. Normally, small arts groups focus all efforts on fundraising for themselves because it is difficult for them to meet expenses without it. We are turning that model on its head because it is what Mark Twain would have done – and he deserves the credit for inspiring our cause. 
People already like Mark Twain. The fact that audiences gather everywhere to see him in action, even one hundred years after his death, is a testament to that fact. We think there are plenty or organizations with donors who wouldn’t mind getting entertained - knowing they are also contributing to a good cause - as an alternative to eating baked goods, buying cookies, or getting their cars washed.
THIS SHOW HAS LEGS

Of course, a theatrical presentation is more complicated than cookie dough; but the logistics are all handled by the producers, anyway. The volunteers do the same thing volunteers always do: find buyers for their product. Their reward for their efforts is more than raising money for a good cause. If they come to the show, they will come away having laughed, and maybe a deeper understanding of the human condition. They might even feel inspired to commit other selfless acts of enrichment. 
WHERE HAS THIS SHOW BEEN PERFORMED?

The show has few moving parts, and travels easily. It has been presented in Theatres, Libraries, Schools, Corporate Events, Outdoor venues, Churches, Community Events. More than ninety performances in 2009 alone were presented across eleven states. This year’s schedule so far includes Ohio, Colorado, West Virginia, Pennsylvania, New York and New Jersey. 

In May, Last Stand will be presented as a benefit performance at St. James Church in Pennington, NJ to fund their Away Camp. The show opens in New York City on May 6, at the Kraine Theatre, 85 W. 4th St. Profits from the first twelve performances will go to the Roots and Wings Foundation. Extensions are available at the venue for a limited time only (they book fast).

WHAT WILL THE SHOW PRODUCERS PROVIDE?

The show will be provided as a turnkey product.

1. We will ensure that all elements necessary for a successful presentation are in place at the appointed time. This includes personnel, properties, sets, costumes, etc.. 

2. We will provide PR advice and assistance as needed to promote the show and the mission, including.

a. All photos, art and copywriting necessary to promote the show
b. Scheduling assistance to ensure proper show-related distribution and exposure
3. We offer advanced on-line ticket sales management and will provide a link on your site if requested. 

4. We will provide show merchandise for sale at the venue and on our website. All profits from the sale of this merchandise on site or on line the day(s) of the dedicated performances will be donated to your named cause.

5. We will also provide links to your site.

YOUR ORGANIZATION’S ROLE
1. Complete the form below and mail or fax it back to us.

2. Marketing the show to your contributors, sponsors, donors, etc through your volunteers or through whatever traditional means you have used in the past.

3. Providing ‘feet on the street’ to promote the show to donors within a 20 miles radius of the venue where the show is to be presented.

4. Providing volunteers on the day of the presentation, if available, to work house and ushering duties. This will reduce the overhead and increase profits from the show.

SUBMISSION GUIDELINES

Any not-for-profit or NGO engaged in improving or saving lives can qualify. The organization must contain a volunteer corp capable of acquiring donations from patrons who will attend a performance at predetermined venues. 

We want to be certain funds raised will go to a cause that is consistent with our social objectives. And we need to get an idea about the type of venue which might be used to present the show. Different venues present different technical challenges and impact the show’s theatricality. In some cases, we might already be performing in a venue and simply will need to extend the scheduled run. However, your night must be planned as far in advance as possible to take advantage of this. 
We need to determine if there is a fit between our offer and your organization or cause. Please complete the following information and email your responses to info@marktwainslaststand.com. 
Name         Title        Email       
Organization Name       
Organization Street       
Organization City       
Organization State or Province       Country       Postal Code       

Proposed Venue Name        

Venue Type:  FORMCHECKBOX 
Theatre  FORMCHECKBOX 
 Library  FORMCHECKBOX 
 School  FORMCHECKBOX 
 Hall  FORMCHECKBOX 
 Other (Specify)      
Number of Seats Available      
Venue Contact: Name       Title:      
Phone       Email:      
Proposed Performance Date(s)      
Do you have a donor list?  FORMCHECKBOX 
 YES  FORMCHECKBOX 
 NO ___ Primary means of contact:  FORMCHECKBOX 
 Phone  FORMCHECKBOX 
 Email       Mail
Do you have a liaison with whom we would be working regularly? 

 FORMCHECKBOX 
 YES  FORMCHECKBOX 
 NO
Name of Liaison       Phone      Email       

Mission Statement      
Number of volunteers who could be available for the project      
For more information,

go to www.marktwainslaststand.com,

email us at info@marktwainslaststand.com, or

call 609-219-9339.


